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Time: 7.00pm - 9.30pm

Venue: IACT College

Fees: RM350 per participant

HRDF Training Grant: SBL

2-G, Block K, Jaya One, Jalan Universiti, 46200 Petaling Jaya, Selangor. | T:603-7956 0211

INTENSIVE WORKSHOPS

» effective management of promoters
(promoters management)

P romoters provide the brand experience value to the
target market. From this workshop, participants will
not only learn to better recruit and manage promoters,
but also maximised promoters’ performance.

Objectives:

promoters are frequently the frontline of
marketing efforts.

they are the ones that many companies rely to
bring in the numbers or send a specific
message to the consumers.

project the brand’s image and its core values.

Contents:

| F:603-7955 8909 (Admin), 603-7955 8708 (Marketing)

Understanding the many Roles of a Promoter
How to recruit good promoters

How to conduct an effective brief and training
of promoters

Reports and Monitoring Performance
Motivating promoters

Retraining of promoters

Troubleshooting — Dealing with problems and
difficult promoters

| E:enquiries@iact.edu.my | W:www.iact.edu.my

Founded, endorsed and taught by industry professionals



