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ex tensive hol ist ic  branding
(brand strategy mapping,
brand management,
integrated brand 
communicat ion)

P R O F E S S I O N A L  D E V E LO PM E N T  C O U R S E S

Experience the full process of formulating a Brand 
Strategy, implementing a Brand Management System, 
and designing an integrated Brand Communication 
Strategy. This in-depth programme provides you with 
branding knowledge and expertise to build a 
successful brand. Participants will be taken through 
critical issues and key success factors via case studies, 
group discussions and presentations. At the end of the
programme, you will have gained invaluable insights 
and real-world experiences related to the realm of 
Strategic Branding.

Objectives:
Upon completion of this course, participants will:

  Acquire the principles and concepts to   
 formulate a Brand Strategy, with a distinct  
 Brand Promise.
 Attain the art and science of institutionalising  
 a Brand Management System, in alignment with  
 the Brand Strategy.
 Adopt techniques on how to design an   
 integrated Brand Communication Strategy as a  
 guiding framework for congruent and   
 consistent communication of the Brand   
 Strategy.

Date of Commencement: 16 Aug 2010

Duration: 3 months 

Day: Mondays & Fridays 

Time: 7.00-9.30pm 

Venue: IACT College

Registration Fees: RM200 per participant 

Course Fees: RM1, 600 per participant

HRDF Training Grant: SBL



Suitable for: 
 
 Existing/Intending Brand Owners and   
 Franchisors/Franchisees.
 Corporate Top Management.
 CEOs, CFOs, COOs.
 Managers and Executives from All Corporate  
 Divisions/Departments.
 Students of Management, Marketing   
 Communication, Mass Communication,   
 Strategic HR, Public Relations, Advertising,  
 Event Management, etc, who desire an   
 in-depth experiential knowledge of the   
 multi-dimensional Strategic Branding   
 processes, plus insights from an experienced  
 branding practitioner.

Contents:

 Formulating The Brand Strategy
 Industry Analysis of Brand     
    (Corporate/Product/Service/Etc).
 Internal and External Brand Perception.
 Creating the Brand Identity and Brand Road map.
 Crafting the Distinct Brand Promise.

 Institutionalising The Brand Management   
 System
 Brand Strategy Implementation and Brand   
 Planning.
 Brand-Organisation Alignment: Operational  
 and People.
 Brand Marketing Communication.
 Brand Equity: Brand Audit, Tracking, Valuation.

 Designing An Integrated Brand Communication  
 Strategy
 Brand Image and Brand Experience.
 Brand Manual and Brand Architecture.
 Channels of Brand Communication.
 Why the need for Integrated Brand    
 Communication.
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